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24" INTERNATIONAL EXHIBITION

FOOD, INGREDIENTS
AND FOOD
TECHNOLOGIES




WHERE FOOD INDUSTRY
MEETS UZBEKISTAN.




#*UzFood

For almost a quarter of a century, UzFood has been one of the leading

and reputable food industry exhibitions in Uzbekistan. B2B and B2G
meetings are held at the exhibition, not only food products are on display,
but also equipment, ingredients, finished packaging, production technologies
and much more. Practically all the equipment and technologies presented

at the exhibition will be successfully used in domestic food production

and processing enterprises in the future.

« Committee on Entrepreneurship, Competition Development,
and Industry of the Legislative Chamber of the Oliy Majlis
of the Republic of Uzbekistan;

« Ministry of Agriculture of the Republic of Uzbekistan;

« Ministry of Investments, Industry and Trade
of the Republic of Uzbekistan;

« The Chamber of Commerce and Industry of Uzbekistan.
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FIGURES AND FACTS UZFOOD 2025

Total exhibition

;:;WOSS754

Number of unique visitors:

8 262

Exhibitors
and brands:

413

Number of visits:

1 154

Venue:

Uzexpocentre, Tashkent, Uzbekistan

Number

Austria, Azerbaijan, Bulgaria, Cambodia, China,

of countries: Czech Republic, Egypt, France, Georgia, Germany,

30

India, Iran, Italy, Jordan, Kazakhstan, Latvia,
Malaysia, Netherlands, Poland, Republic of Belarus,
Republic of Korea, Russia, Sri Lanka, Sweden,

Thailand, Turkey, Turkmenistan, UAE, USA,

Uzbekistan

National pavilions:

Germany,
Republic of Belarus

Collective stands:

Republic of Korea, India, Iran,

Sri Lanka, Russia

(Moscow, Chelyabinsk regions and
the Republic of Tatarstan)
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A record number of participants were registered:

413 companies from 30 countries

Austria, Azerbaijan, the Republic of Belarus, Bulgaria, Cambodia,
China, Egypt, Georgia, Germany, India, Jordan, Iran, Italy,
Kazakhstan, the Republic of Korea, Latvia, Malaysia,

the Netherlands, the United Arab Emirates, Poland, Russia,

the USA, Thailand, Turkmenistan, Turkey, Uzbekistan, France,
Czech Republic, Sweden, Sri Lanka

an & V.

top 5 by number of participants among foreign countries

China 185 ‘ I Russia 36
f— Germany 29 ‘ Turkey 19

'@, Republic of Korea 47
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At the next German national stand, 23 leading manufacturers
presented the best developments under the

"MADE IN GERMANY" trademark: equipment for the food
and packaging industries, as well as technologies for baking,
meat processing, heat treatment, flexographic printing,

and even acrylic floor coverings for food production.

I

The Russian Federation, consisting of 3 collective stands
of the Moscow, Chelyabinsk regions and

the Republic of Tatarstan, as well as individual stands,
presented a wide range of beverages, spices, pasta,

bakery and confectionery products, meat and

dairy products, as well as many other goods and equipment.

-

As part of the national pavilion of the Republic of Belarus,
the companies presented samples of a wide variety of products:
meat, sausage, dairy, including cheeses and butters.

EXHIBITORS

Participants from Turkey demonstrated technologies

and equipment for the production of dairy products, cheeses,
sauces, beverages, confectionery, and innovations

in the packaging industry.

®
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Manufacturers from India presented equipment for the printing,
packaging, and processing industries, confectionery and bakery
equipment, as well as frozen meat produced according to

the Halal standard.

The participants from the Republic of Korea showed a rich
assortment of new products in the field of healthy nutrition, snacks,

aloe drinks, national Korean food products, as well as ingredients
and dietary supplements.

The participants from China surprised the visitors with unique
varieties and flavors of tea, spices and a variety of equipment
for the food industry.
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THE TRADITIONAL HIGHLIGHT

OF THE EXHIBITION IS THE

RETAIL CENTRE

Long-term practice shows the effectiveness of its implementation

and the growing interest of retailers and marketplaces.

In 2025, more than 1000 meetings were held between
manufacturers and retailers (marketplaces).
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RETAIL CENTRE
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Afghanistan, Austria, Azerbaijan, Canada, China, France, Georgia, Germany,
Great Britain, Hong Kong, India, Iran, Iraq, Italy, Japan, Kazakhstan, Kyrgyzstan,
Latvia, Lithuania, Malaysia, Mongolia, Norway, Oman, Pakistan, Poland,
Portugal, Republic of Belarus, Republic of Korea, Russia, Slovakia, Spain,
Switzerland, Tajikistan, Turkey, Turkmenistan, UAE, Ukraine, USA.

2% AMONG THE VISITORS:

/\

o oo o ® 9 of 10 influence the decision to purchase

'R‘NR‘A"R products presented at the exhibition

came to find visited the exhibition
new suppliers in order to find products
and business partners and services for business

and obtain industry information
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TonbKoe KausCTEEHHLIE MENPOAYKTL! B ==Ha
emcTaexe UzFood-2025!

8 anpena Nocon Benapycy B YabexncTane
Anexcadap OropodHWKDE W NpegcefaTek
MOCTORHHOR KOMHCTHY N0 MEXYHAROAHBIM
Aenam W HaUKoHANBHOW BE30NacHOCTH
Coeeta Pecny&nuku HauMoHansHoro
coBpauua Pecny6nukn benapyce Cepren
AnEAHKK NOCETHNK “YI3KENOUBHTR', roe
OTKPbINACE BEICTABKA NPOOYKTOB NUTAHWA
#UzFood 2025! 5

Y10 NPEACTABNERD HA HALMOHANEHOM CTEHE

PecnyGnuku benapyce:

@ KonGacHe!E M3NENMA U MACHLIE
nonyhatpukars

_. MonoyHan n MACHaA NPoayKUHA
»% Chipbl, COyChI, MaROHEIbI

TEAeE

facebook
A 2Pz 0@ 0 @

TANEAHWK NOCETHNK “Y33KCNOUBHTR, rAg
OTKRLINECEH BLICTABKA NPOOYKTOR NUTAHKA
#UzFood 2025! 3
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10 NPEACTABNEHD HA HALMOHANEHOM CTEHAS
Pecnyénwku Benapyce:

T KonBacHble H3OENHA B MACHbIE
nonydatpukars

_J MonoyHan M MACHaA NPoayHLUKA

«° Chipbl, coMCEl, MAROHE3bI

g (MNOAOBO-HFOAHAR M OROILHEA KOHCEPRALMA
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PRESS ABOUT THE EXHIBITION

JNocock, Tpecka U KYKypy3a, a ewé 8 000 Buaos ¢ppaHUy3CKMX
apomaroB. YeM yauBuna Bbictaska UzFood 2025

TOAMZE @O0 @

Ton ctateu 3a 7 pHen

Dwecteo | 14.04.2025

Hirreneii nATH
pafionoB TamreHnTa

B TamikeHTe 3aBepmiirack 24-g MexIyHapoagHasa BeICTABKA «[IpOIyKTEI
NHUTAHWUA, HHTPEUEHTEI M TEXHOIOrMK nponsBogcrea — UzFood 2025»,

npoxoxguBmadn ¢ 8 mo 10 anpena B HBK «V3srcnoneHTp», IOATEEPIMB

CBOJi CTATYC OMHOTO M3 BEAYIIMX ¥ ABTOPHTETHBIX COOBITHIT IMMIEBOTL
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UzFood m O°ZuPACK 2025: Ya6oKncTan B LouTRa NLeRcd W yTaKeaousol nMaycTpumr

Q i QY an

o Tamerwreen

B TamKenTe [IpoxXogHT MeKIyHAPOgHAs BhICTABKA
Uzfood-2025

B FLanaosta titins ST amdd Ient KOMILCHDE = VIR oLeinTps CTt it oTEpllis 1 8 Mesayiapoiiues
T Tt = [ Ry T s, WL W T RIREHE spoitescrTe - UrFood - 20258,

B MSPOTIPHESTH I, ORCANTUEMENMMOM MIETVFADCIHOT MECTAMAIHE Kosmasiei freca Exhibitions s 1CA Furdsia

#29 (3223) 10.04.2025 | www.businessdaily.uz

BIZNES DAILY BIRJA

Sshifani Zsmirs Tofiyeva tayyorisdi

Oziq-ovqat sanoati namoyishi:
xomashyodan qadoglashgacha

Ma'lumiki, mamiokotimiz ozig-owqat
sanoati milliy igtisodiyotdo yetakehi o'rin-
lerdan birini egallab, ozig-owgot savisizi-
gini ta ‘minlas hda muhim rel o’ ynowdi.

Bunda ozig-ovgat mahsulotlari,
xomashyolar va ishlab chiqarish texne-
logiyalari namoyishi uchun ulkan may-
donga aylangan xalgare ke'rgazmaning
navbatdagisi ham bu yo'nalishda alohida
ahamiyat kasb etishi shubhasiz. Uch kun
davomida bo'lib o'tgan "UzFood 2025°
24-xalqaro ko'rgazmada nafagat ozig-
ovqat mahsulotlari, balki uskunalar, turli
go'shimchalar, tayyor qadeglar ularni
ishlab chigarish texnologiyalari ham
namoyish etildi. Ko'rgazmadagi deyarli
barcha uskunalar va texnologiyalar keyin-
chalik mahalliy oziq-ovgat mahsulotlarini
ishlab chigarish va qayta ishlash korxona-
larida muvaffagivatli qo‘llanilishi ko'zda
tutilgan. Unda jahonning yetakehi brend
mahsulotlari uchun alohida joy ajratilishi
mahalliy ishlab chiqaruvchilarga korno-
nalarni zamenaviylashtirish, mahsulot
sifatini oshirish va uning hajmlarini oshi-
rish uchun keng imkoniyatlar yaratishi
shubhasiz. Xususan, innovatsiyalarni joriy
etish va investitsiyalarni jalb qilish ichki
iste'mol uchun ozig-ovqat mahsulotlarini
ishlab chigarishni kopaytirishni, eksport
ko'lami va sanoat salohiyatini ashirishai
ta'minlaydi. Bu yilgi tadbir eksponentlar
soni va ularning geografivasi bo'yicha
rekord natijani ko'rsatdi. AQSH, Avstriva,
Belarus, BAA, Bolgariya. Eron. Fransiya,
Germaniya, Gruziya, Hindiston, lordaniya,
Italiya, Kambodja, Koreya Respublikasi,
Latviya, Malayziya, Misr, Niderlandiya,
Ozarbayjon. Polsha, Qozog'iston, Rossiya,
Tailand, Turkiya. Turkmaniston, Xitoy.
Shvetsiya, Shri-Lanka, Chexiya kabi 30 ta

mamlakatdan 400 dan ortiq kompaniya
ishtirok etdi. Xorijiy biznesning 0'zhekis-
ton bozoriga gizigishining dalili sifatida
bu ¥il xorijiy kempaniyalar ulushi jami
ishtirokehilar umumiy sonining 93 foiziga
yetganini keltirish mumkin.

Aynigsa. gadeglash, uskunalar va material-
lar ba'yicha ixtisoslashtirilgan bolim 0 Zu-
PACK maydonida ishtirokchilar e'tiboriga
gadoglash mahsulocdarini ishlab chigarish
bo'yvicha yechimlar havola qilindi. Unda
moslashuvchan gadoglash uskunalari.
termo-qisqarish uskunalari markalash
wa fleksografik bosib chigarish. shishaga
quyish va suyeq mahsulotlarni gadoglash
lintyalari, gadog ishlab chigarish va gayta
ishlash uskunalari, konveyer tizimlari

gadeglash mashinalari bilan tanishtiril-
di. Bundan tashgari. plastik. gog'oz va
polimerdan tayyorlangan gadoglar ham
namoyish etildi. Shunday mahsulotlar
bilan Xitoydan 185 ta kompaniya. Rossiya-
dan 36 ta kompaniya, Germaniyadan 29 ta
kompaniya, Turkiyadan 18 ta kompaniya,
Koreya Respublikasidan 17 ta kompaniva

Germaniya milliy pavilonida ishtirokchilar
sanocati va qadoglash uchun
keng ko'lamli uskunalar va texnologiyalar
Ekspozitsivadan ozig-ovgat mahsulotlari-
nmg rentgen nmrlli. issiglik bilan ishlov
i, ichimiikiar ishlab chiga-
rl.il: uchun ajratish texnologiyalari. mos-
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lashuvchan gadeglash, bosib chigarish,
bo'rttirma bosib chigarish va fleksografiva
uskunalar joy oldi. Turkiyalik mehmaon-
lar sut mahsulotlari, pishloglar, souslan
ichimlikiar. gandolat mahsulotlari ishlab
chigarish texnologiyalari va uskunalari
hamda qadogqlash sanoatidagi yangiliklar-
ni namayish gilishdi. Hindistonlik ishlab
chiqaruvchilar peligrafik gadoqlash, gayta
ishlash saneati uchun uskunalar ganda-
latchilik va non yopish uskunalari va halel
standarti asosida tayyerlangan muzlatil-
gan go'shtni tagdim etishdi.

Koreya Respublikasi kompaniyalari
tomonidan soglom owqatlanish sohasi-
dagi yangiliklar. aloedan tayyorlangan
ichimliklar, ushbu davlat milliv ezig-ovgat
mahsulotlari tashrif buyuruvchilarda katta
taassurot goldirdi. Xitoylik kompaniyalar
mehmonlarni neyob choy navlari bilan
hayratda qoldirishdi. Shri-Lankaning ja-
moaviy stendida ham turli xil choy turlari
bilan tanishuv be'ldi

Ko'rgazmada birinchi bor ishtirok etishga
muvaffag bo'lganlar soni ham ancha osh-
gani kuzatildi. Masalan, Belarusdan plastik
va polimer gadoglash: Gruziyadan qayta
ishlangan plastik gadeq, Qozog'istondan
gqog'oz paketlar, Hindistondan qadoglash,
gayta ishlash sanoati uchun uskunalarn,
Italivadan qadeoglash va taxlash uchun
avtomatik mashinalar Rossivadan slayser
pichoglar, kolbasa halqasi, avtomatik
klipsatorian lordaniyvadan sevutish usku-
nalari, Turkiyadan pishlog ishlab chigarish
uskunalari, Latviyadan balig va dengiz
mahsulotlari ilk bor nameyish etildi.
Ko'rgazmaning an’anaviy diggatga sazover
tadbiri ozig-ovqat yetkazib beruvchilar va
ulgurji xariderlar o'rtasida to'g'ridan to'g'ri
muzokaralar olib boriladigan 0°zbekis-
tondagi yagona ixtisoslashtirilzan "Retail
Centre” maydoni bo'ldi. Biznes dastur
doirasida O'zbekiston va Xitoy o'rtasidagi
savdo-igtisodiy hamkorlik bo'yicha soha
mutaxassislarining maslahatlashuvla-

ri, eksport va import shartlari bo'yicha
Germaniya va Rossiyalik ishtirokchilarning
tagdimotiari bo'lib o'tdi,0'zbekiston savdo
tarmoqlarining o'ziga xos sususivatlari
muhokama gilindi.
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Mbl OCBELUAEM HOBOCTH Ky/ETYpb! Y36ekncTada: Teatp,
KMHO, My3blKa, UCTODWA, UTEPATYPa, NPOCBELLEHIE W
MHOTOE [pYroe.

TnaBHas BepHucax Teatp KuHompoM My3bika

11.04.2025 / 11:09:49

BbicTtaBka UzFood 2025 - achchpekTBHaRA nowaagka
6M3HeC- KOHTAKTOB U COBMECTHDIX NMPOEKTOB

YuyacTHUKaMKU MexayHapoaHol BolCTaBky «T1poayKTbl NUTaHUS, MHIPeAWeHTbI M TEXHOMOrMW NPOM3B0oACTEa —
UzFood 2025», ctann 6onee 400 komnanmid u3 30 crpad. OpraHnsaTtopbl Meponpuatia: MexayHapoaHan
BbiCTaBOYHas KoMnanua Tteca Exhibitions v ee naptHep ICA Eurasia Group.

Meponpuatve MexxayHapoaHoro macwtaba UzFood 2025 HaueneHo Ha AeMOHCTPaLMI0 AOCTRKEHWA BeayLLmMX
MWPOBBIX M OTEYECTBEHHBIX KOMMNaHWiA B cdepe npou2eoacTBa U nepepaboTki NpoayKToR NUTaHus. Take
LIenbio BbicTaBkM 0603HaUeHO onNpeasneHne OrpoOMHbIX NEPCNeKTUB PasBUTUA AaHHOK oTpacny B Y3bekucTade.
BbicTaBKka NO3BONAET OTCAEXMBATL NO3TAMHOE PAa3BUTHUE CEKTOPa, Pe3ybTaTbl MOCTENEHHOMO MPOHMKHOBEHWA
VHHOBALMOHHBIX TEXHOMOMMI M MPUMEHEHWA KOMIMMEeKCHBIX PelleHU B CENTbCKOM X0ZAUCTEE, OTKPbIBAeT
BO3MOXHOCTb YBUAETh PE3YNbTAT COBEPILIEHCTBOBAHWA STAMOB NPOM3BOACTBA NPOAOBONHCTBEHHOM
MPOAYKLIMN.
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UZFOOD GELENEKSEL GIDA FUARI

TASKEENT TEK GiA PUARTMEA 78 DLKEGEN 400 SIEKET HATILVOR
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THE FOLLOWING MATERIALS WERE
USED TO ADVERTISE THE EXHIBITION:

- Radio and television
- LED screens in Tashkent and in the regions of Uzbekistan

- Billboards and banners

- Popular online news outlets with extensive coverage

- Social networks




BECOME A SPONSOR

BOOK YOUR STAND
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